GUJARAT UNIVERSITY (b)  Accounling & Finance for Tourism

SYLLABRUS FORS Y B. COM. Nature of Accounting
Duouble entry/Transaction Analy siv'Cash Book- Trial Balance
FOUNDATION COURSES Menning, Role, Scope & I of Financial Management
Capitalizations &Stnucturc, Working Capital Mgmt, Financial Stalement & Analysis,
SEMESTER 111 Ratios, Fund Flow, Cash Flow, Case Study Tourism Fin. Corp of India
FC 201 A: TOURISM MANAGEMENT Unhi IV
Objectives: {8)  Cultwral ierltage of Indla

The Indus Valley Crvilization

To know all about the concepts, definitions and understanding of tourism & i effects in the Religions of Indian Origin

G Religions of Nen Indian Origin
) Folk Dance, Music, Art and Handicrafls & Fairs & Festivals of India
altl Artand Architecture

[E]] Introduction 1o Tourivm
Relationship of Travel, Toursm (b}  Geography of Tourim
Tournim Industry Fundamentals of geography,
Tounism Policy & Planning Peninsular India
Impacts of Tounsm World geography
Tourrsm Destinabion & Geography Flora & Fauna of thc Various Regions Aquatic Tourssm Vegetation

Global warming
(b) Internations] Tenriom Reference:

Trends in [ntemational Tourism

International Tourism Market in the | trialized Countrics 1. Zulfikar Mohammed, Introduction to Tounsm & Hotel Industry, URSPD, 2007
Forecasting of To Statistics & Dynamics 2. Velas & Homell Becherel, Intcrnational Tourism, VINR, 2006
Trends in Tourist Arrvals an India 3. Gupta Kasbekas, Tounsm Products of Indsa PHI, 2005
4. Chawla Ramila, Cultural Tounsm, Roli Dooks, 2007
Linig [ 5, Ravindran Gowsami , A Text Book of Tourism, Roli Books 2006
(s) Tourism Frodocts of India 6 Raman B S Fimacial Accounting, United Publishers, 1999
Tounsm Products, D Concept & Cl 7. Bhanacharya S K & Dearden John, Accounting for Management, Vikas
World Religons, Tribes & Casics, Fairs & Festvals, Heritage Sites & Monuments, Pubicabions, 2007
Muscumns, Librancs & Art Gallenies 8 Kotler Phlip, Maiketing Management Analysis, Planning, Implementations and
C C Games, Comy Cuisines & Health, Rural Tourism Control”, Peanson Education, 2003
Wealth 9. Stanton William I, Fundamentals of Marketing, McGraw Hill, 1994
10, Majunudar R C, The Vedic Age, Sultan Chand 2004
(k)  Marketing of Tourtsm 11 Pamkiar K M Essentral features of Indian Culture, Orient Longman, 2004
Scgmentation, Targeting and Positioning (STP Marketing) 12 Sinha P C, Tourism Geography, 2006
Scope and Process of Markel Rescarch 13 Penodical, Travel Info Manual, Quarterly
Planning a Campaign Hudgel

Services in Global Perspective

B Tretana Contot far oy delod] £ papet Fo

Definition & Meaning & Functions of Travel Agency
Travel Documents and other Provivions, Passport, Visa, Health, Insurance, Baggage,

Foreign Exchange -
Waorld Travel Rodies, IATA, PATA, WTO, ITDC, TAAL IRTC, IATO w q%’,

Tour Operators Handling Agents, Ticketing, Booking & Reservation, Airport Mgmi
Public Privale Scctors Participation in Tourism, Case Stodics, Role of Guides,
Interprcters, Escons eic
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