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SEMESTER v
Subject Code: FC 301 E
NAME OF THE COURSE: DISASTER MANAGEMENT

Objectives:

Intr tevel ang aspects h in dizsaster Relating
personal of community expenences of dsasiers To define -ndd.mhdlsnhlmm
hazard , chxyter, y. Bng ek,

Number of credits: 3
Lectures per week: 3 of one hour each

; Total seszions: 45

!
Une Wegnge
Unat | =%
unit it ‘25'!.
una it T 25%
Una IV 25%
Totl 100%

Unit | Understanding disaster
Concept of disaster - Differerd approaches - Concep! of Risk - Levels of disaslers
Disaster phenomena and events (Global, national and regional)

Unit It Hazards and Vulnerability
Natural and man-made hazards: response lime, frequency and forewarning levels of
different hazards - Characteristics and damage polential of natural hazards; hazard
assessment - Dimensions af vulnerability factors; vuinerability assessment- Vulnerability
and disaster risk - Vulnerabililies to flood and earthquake hazards

Unit Il Disaster management mechanism

Concepls of risk management and crisis g I - Disaster cydle
Response and Recovery - Development, Prevention, Miligation and Preparedness
Planning for relief

Unit [V Planning for disaster management

Strategles for disaster management planning - Steps for formulating a disasler risk
reduction plan - Disaster management Act and Policy in India - Organizational struclure
for disaster managemen! In India - Preparation of state and district disasier
managemenl plans

Reference:
1. A . D. Natural Disash ULC press Ltd, London, 1993,
2. Carler, W. N. Disaster M, I: A Disaster A g ! Handbook, Asian
Development Bank, Bangkok, 1991.
3. C ty, U. K. Ir Disasler Managy and Emergency Response,

Asian Books Pvt. Lid., New Delhl 2007,
4. Disasler Managemenl Act. (2005), Ministry of Home Affairs, Govemment of
India, New Delhi, 2005
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GUJARAT UNIVERSITY

SYLLABUS FOR —TY B.COM. Motivational Research - Meaning uses & Limitations.
. == Techniques - A @ R h i India.
Course Code: SS 301 A
NAME OF THE COURSE: Market Research Unit in (25%)

= reling Resea: | & Desi ies of Meas
Tum-rmhmhmaaﬂd-—no!hmimhmnmdlhm

Marketing Research Proposal = Meaning, Elements of Research Propaosal.
Number of credits: 2 Marketing Research Design — Its Meaning, Its Importance, Types of Research Design,

per week: 2 of one hour each Crteria of good Research Design.
Tetal sessions: 24

Scales of M 1t = Meaning of in Marketing Research, crileria of sound
—— A A R
Unt ‘W L
Unit v 25%)
=T | 25%
in_Marketing Research & Mark Research R
Unan | 25%
! Meaning of sampling, steps of sampling process. Types of sampling plans, Maaning of
Unat 1 | 25% Marketing Research Report, writing criteria of Marketing Research Report, Proforma /
! Format of s Market Research Report, Types of Research Report.
Unat v ‘ 25%
Referenca Books.
Total ‘ 0%
1. Essentals of Marketing Ressarch By S.A Chunawala — Himalaya Publishing House.
2. Marketng Research By B.S Goel - Pragati Prakashan, Meent (UF)
Unit | 25%)
- " 3. Markeling Management by Kotler, keller, koshy, Jha, (1:1" Edition Pearsan )
Marketng Resesch-Basc understanding,
Meanng of Marker Resesmch & Marketng Research, Rnhdmmﬂmm_ln
Markeong Ma process of k ] Ressarch, Ethical Issues in Marketing

Research, Nature & comtenss of Emcal Issues, 1 {l\-n.dn shiM T Y. -?’Bf‘] a.-u;b
Unit 0 (25%) -

Branches of Marketing Ressarch hu& ‘gqm

Consumer Research - Meaning & Scope, Need, Functons.

Product Research - Meanng & Scope, imporiance.

Agvertaing Research - What 0 Test. When 1o Test

Media Research - Functions of Meda Research.
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